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Dvanied Hiliario Liny: What ls your consultatinn process
like with a mew client?
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h d | can get i who they are

and what they have in mind.

There are then three points that | need to discuss with
every client 1o enable me to find the right works. First
what is their price bracket? Second, what visually appeals
1o them and what an works would they ideally want on
their wall. For instance, if they have always loved the work
of Warhol and always wanted 1w own one; o perhaps they
d in finding large ab intings by

young emerging talents. Third, what do they eventually
wan ko get out of the arnwork(s)? Some clients want to
purchase a few works i fill walls. Others want 2 large one-off
piece that could be an investment opportunity. Similarly,

might want to start b I & piriy ! for
themselves aver the years so the one-off piece is important
and will be he basis of what they purchase next,
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getting you a phece that you'll love.

What challenges do you face with a new client?
1think the biggest challenge | find with some new clients
s when they are purely buying artworks in arder ta ny ke g

any peaple worldwide who read abay

profit. | come across
works going for huge sums and they want a part of the action

The reality Is only a tiny percentage of artists actually end up
making people money and finding that investmeni” artist or
artwork is near impossible. Of course, | advise some clienis oy
what | think would be sensible purchases

priain. The most

At the end of the day, nothing is ever
important rule for any new person buying art is that ifyou
lowve it, buy it! It is as simple as that because, in reality, you
are going to have to live with the work. I it goes up in value
then that is an added bonus,

What do you leok out for when you evaluate a piece of art?
There are three rules | have when considering a plece of art,
First: acsthetics. At the end of the day you have 1o live with

it so if the work is visually stunning then you are going to
enjoy looking at it every day. Second: ariginality. There are
many antists who copy eld artists’ theorices or are visually very
similar. This is not Interesting to me. What you ideally want
to find is an artwork that looks fresh and original while also
having an interesting and unique thought process behind i,
and theory attached wo it. Third: past and future. For me, when
possible, it is impaortant to learn where the artisi studied,
what exhibitions they have been in and who has bought thelr
work. Il big, respected, collectors have bought the work then
that is important. Similarly, [ need o find our what shows
they have lined up for the coming months/years.

All these help eontribute to my decision when buying a
TEW artwork.

What is art to you?
For me, artis to see something that when looked at has
an immediate affect. It needs to visually appeal w me but
also demonstrate the artist’s skill and talent whether that
be through an 18th century carved ivory puzzle ball or a
beautifully painted ofl-on-canvas portrait. <
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